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Background
& methodology

For the fourth year running, SEC Newgate has
conducted this major survey to understand
community awareness and perceptions around
Environmental, Social and Governance (ESG) issues.

Sample of n=1,007 people surveyed across
in Poland 14 countries and territories

Participants were sourced from global panel provider
PureProfile, with the survey translated and completed
in-language where appropriate. Fieldwork was conducted
over the period 4-29 July 2024.

Quotas were set by age, gender and location to ensure
a nationally representative sample of citizens aged 18+,
and the final results were weighted by the actual age
and gender proportions within each country or territory.
For the total’ results, each country is given equal weighting.
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Other notes

1.

Survey questions and sample sizes are shown at the bottom of each page.
Unless otherwise specified, questions were asked of all participants.

Results may not always total 100% due to rounding or questions allowing multiple-
responses.
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Summary of key insights

There is a clear gap in Poland between the standards communities expect govemments and businesses to uphold on ESG matters, and their
performance in meeting those expectations. While there is a strong view that organisations should consider the needs of all stakeholders rather than
prioritising shareholders, and people want companies to speak publicly on important issues, communication about broader social and
environmental issues needs to be very carefully considered if it strays from core business or what staff and customers care about.

Governments and businesses are falling well below the public’'s ESG-related
expectations. There are strong expectations for governments and large businesses
to actresponsibly in terms of ESG considerations, with most deeming this to be
highly important. Expectations are a little lower for small to medium businesses,
which naturally tend to have smaller footprints. However, all were rated relatively
poorly for their performance on this front, with less than half of the Polish community
rating governments and businesses at 7 or more out of 10.

The top five rated industries for conducting their business responsibly were
banking & financial services, online marketplaces & e-commerce, tourism (excl
airlines), education & training, and cosmetics & personal care. The worst rated
were mining & resources, chemical industry, nuclear energy, gaming and airlines.
Importantly though, even the highest rated only saw 49% of people giving a rating of
7 or more out of 10, highlighting the substantial room for improvement.

There is also a strong belief that performing
72% well on ESG responsibilities doesn’t have to

come atthe expense of profitability - i.e.
companies can be both responsible AND
profitable.

think companies should act in
the best interests of all

stakeholders rather than

prioritising shareholders -

including the majority of
investors (61%)

Further, a majority (58%) believe companies
should play amore active role in society -
although as the findings show, getting the
balance right is critical.
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While people are still very much focused on their immediate needs in terms of
addressing issues in their country, they also care alot about broader social and
environmental issues. Healthcare, ensuring secure energy and fuel, and reducing
crime and violence dominate concerns, but more than six in ten (63%) also believe
the renewable energy transition is highly important for Poland’s future. Further, many
think the transition is happening too slowly (46%). Other key ESG-related issues of
relative importance include acting on forced and child labour, and to a slightly lesser
extent, protecting the natural environment and wildlife.

Awareness of 'ESG' as a concept is largely
similar to 2023, with about a third saying
they were aware of the term - and yet
only 9% thought they had a good
understanding of what it is. Despite this,
there is still a core of around a quarter of
people who remain very highly interested in
ESG issues, rating this 9 or 10 out of 10.

Despite continued low cut-
through of the term “ESG”, the
fundamental concept holds

relevance, with a high average
interest level rating of

6.7 outof 10

The community places the most importance on businesses focusing on impacts
related to their core functions - and in particular, providing high quality products or
services, treating employees fairly, and being open and transparent. There is much
less expectation for companies in Poland to speak publicly on issues- especially
political and social issues not directly connected to the company or its stakeholders.
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Summary of key insights contd

When also considering perceived performance based on what matters most to
people, the top opportunities to better meet community expectations are:
supporting and collaborating with local communities where they operate, and
focusing on ways to help customers who are in difficult circumstances.

Not surprisingly, factors related to the financial returns of an investment are the
top drivers when making decisions to invest, with anticipated financial return,
growth prospects, and the company's overall reputation being the mostimportant.
However, ethical decision making, and sustainability and environmental factors are
also important criteria to many investors.

Shortcomings in ESG-related
communications are clear to see,
with about seven in ten believing
companies need to more clearly
communicate what they are doing to
improve their performance on ESG
issues, as well as their actions to
address the needs of their stakeholders.
This is particularly crucial when
considering how important being open
and transparent is to the public.

There are far-reaching risks to
businesses engaging in unethical
behaviour or practices, with
fourin ten investors

-40% -

saying they would sell their
investment in a company if they
found it had engaged in unethical
behaviour

The majority still think it is highly important for companies to speak publicly
about environmental and social issues that are relevant to their stakeholders,

as well as issues that are important to employees and customers. However, fewer
than half feel it is important for companies to speak publicly on social issues that are
not necessarily related to the business, and only a third think the same for political
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issues. Further demonstrating the sensitivities and risks here, a third agree that
companies focused on ESG initiatives are too politically focused.

Communication needs to be carried out in
ways that overcome the scepticism, with
four in ten indicating they don't trust

what companies say about their ESG actions.

While very few people know
what the term means, once
presented with a definition...

54% think

That said, the public has overwhelmingly
positive associations with companies that
are focused on addressing ESG issues,
and are most likely to pick words such as
‘future focused’, ‘responsible’, ‘sustainability’,
‘respectful’ and ‘community focused'.

greenwashing
is a big problem
in Poland

These positive associations not only resonate well but also demonstrate how
important it is for companies to take ESG actions seriously, talk about them and
feature them in their communications. Words such as ‘boring’, 'naive’,
‘unsuccessful’ and ‘unprofitable’ were not strong associations, supporting the idea
that ESG is an area the community wants to see companies focus on.However, itis
imperative that companies do so genuinely and communicate their commitmentand
performance on ESG-related issues.

While negative words were not frequently associated with companies
addressing ESG issues, negative associations are likely to increase if the
community perceives dishonesty or disingenuity in what companies say-
especially if they stray too far beyond core business, or if there is arise in
regulators calling out greenwashing.
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